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Yeomans profile 
We are marketing and fundraising specialists, providing 
innovative, tailored services to help you achieve your 
goals of raising awareness and income.

Yeomans is an eclectic band of creative thinkers, strategic 
marketers, fundraising specialists, designers, innovators 
and project managers who care passionately about 
making a difference to you, your organisation and, most 
importantly, to those you seek to serve.

We’re highly experienced at connecting charities with 
supporters and bring fresh, exciting and vibrant support 
to your work.

We have a passion to help you fulfil your vision.

Our purpose
We help create long-term value for charities and  
their beneficiaries. Our purpose is to bring supporters 
closer to you and motivate them to increase their level  
of involvement and giving.

We believe that successful working partnerships are based 
on long-term relationships. By taking the time to understand 
you, the way you work, your vision and your goals, we know 
we’ll serve you better.

We add value to your work through relationship, experience, 
expertise and intelligence. These form part of everything we 
do and we’ve been seeing the results for years.

Our motivation
Yeomans is a commercial organisation, but the motivation 
of each member of the team is at the heart of our 
success. We love being involved in helping charities to 
help people both here in the UK and around the world. 
The benefits for us don’t end there – every day we’re 
working on projects with charities that are making a real 
difference to people in need.

Benefits of working with us
We help charities to:

n Generate income 
n Raise awareness 
n Increase support  
n Communicate clearly
n Deepen connections

And be effective stewards of the resources available to them.

Interested? Then why not share your vision with us – 
perhaps we could help suggest new routes for your 
marketing and fundraising initiatives; or you may just need 
additional creative intelligence and inspiration to enhance 
what you’re already doing.

If you want help to achieve your vision and goals – 
then let’s chat.



Yeomans background  
and experience
n  Nine years supporting charities’ direct fundraising 

programmes. 
n  Full-service solution from strategic planning through 

creative and design to cross-media delivery.
n  Specialist understanding of Christian charities and 

Christian donors.
n  We deliver a results-focused approach towards 

our work. Strategic programme development and 
recommendations is based around projections for 
response, ROI and LTV contribution.

n  A working relationship with Habitat for Humanity  
since 2006,  
supplying creative, production and mailing services. 
Two of the directors visited the Desmond Tutu ‘Building 
on Faith Week’ project in Cape Town.

 

Our clients and work
Acquisition campaigns for: 
Bible Society, Embrace the Middle East, delivering 
response and ROI above industry expectations.

Strategic fundraising support for: 
Scripture Union, Wycliffe Bible Translators,  
Christian Worldwide Resources, Off the Fence and 
Wales Evangelical School of Theology. Our additional 
fundraising work encompasses appeals, giving 
catalogues and legacy work.

Clients include: 
Samaritan’s Purse, Livability, Stewardship, The Methodist 
Church,  Food for the Hungry and many more.



Our intelligence
We are able to draw on current information and trends 
within the UK charity sector and direct marketing from 
our memberships of the Institute of Fundraising and  
the DMA.
Additional sector intelligence is drawn from reports  
such as these:
n  Fundratios 2011
n  UK Giving Trends 2012
n  2012 Charitable Giving Report
n  Email Marketing Benchmark Report 2012
n  Consumer Channel Preference Study 2010
n  2012 State of the Nonprofit Industry
n  Donor Perspectives: An investigation into What Drives 

Your Donors to Give
n  More Giving for More Good 2012
n  Blackbaud Online Giving Report 2012
n  2011 donorCentrics Internet and Multichannel Giving  

Benchmark Report

Specific knowledge
We also offer our specific knowledge of campaign results 
(including acquisition) in the current climate.  
This includes likely response rates and feasible ROI.

Consultancy support  
& project delivery
We are able to provide face to face support from our two 
leading consultants, Phil Broad and Andy Heald, both of 
whom provide consultancy support to existing clients.
1. Discovery:
 a.  Review client’s fundraising plans and supplied 

background information.
 b.  Client audit – to discover information about Habitat 

for Humanity’s current fundraising situation internal 
donor information and resources. e.g. 
i. Donor profile 
ii. LTV 
iii.  Donor Journey / Relationship Management 

Programme.
2.  Analysis: 

a.  In light of Stage 1’s findings, present questions and 
challenges to the supplied objectives.

 b. Identify and highlight any information gaps.
 c. Ratify objectives.
 d. Review alternatives and options for income. 
3. Plan Preparation. Plan writing.
4.  Recommendations.  

Supply implementation plan and documentation.



Outcomes
A document of the Strategic Implementation Plan for 
Habitat for Humanity’s income growth through DM will be 
supplied and presented as required.
The plan will include:
n  Ratified SMART objectives
n  Rationale
n  Projected Income through the DM portfolio.
n  Strategy / channel delivery 
n  Resources required.
n  Contingency
n  Monitoring, testing and evaluation plan. 
n  Tactical execution plan / overview.
n  Costs projections and ROI.
n  Timeline for delivery.
n  Agency brief for tactical plan.

More than the paper
We understand the importance of the client/agency 
relationship – fundraising best practice, behavioural 
science, the wisdom of experience, practical knowledge 
and quality of delivery MUST go hand-in- hand with a 
personable working relationship. This adds value by 
getting the best from the people involved, on both sides 
of the fence. 
We like to build long-term relationships with our clients, 
as each organisation and relationship is unique, it’s the 
only way to truly learn and grow.

 

Costs 

For all consultancy services and information supplied 
to complete this project within the proposed timeframe: 
indicative costs range: £15,000 – £18,000.

Project schedule
Proposal submitted:  15 May 2013
Agency appointed:   17 May 2013
Discovery stage: w/c 20 May 2013 
 Reviewing client materials
  Meeting with client to approve project  

and working plan 
Analysis stage:  30 May 2013
Plan preparation  30 May 2013
Initial presentation to board    6 June 2013
Delivery of plan  30 June 2013 
   

Supporting information
References can be supplied upon request.



“I have been working with Yeomans for over three years on a 
variety of marketing, communication and fundraising projects. 
I have really enjoyed working with the Yeomans team as they 
are professional, open, very creative and a lot of fun.”
Sarah Mist
Scripture Union. Supporter Relations Team Leader

Our services and products
We provide a range of services and products to get 
results for charities. All are purposed to raise awareness 
and income through effective engagement and 
communication. Each charity’s marketing and fundraising 
need is unique, so our services and products mix will be 
created specifically for you.

We’re constantly innovating and embracing new ways to 
connect charities with their target supporters. For some, 
we’re creating and delivering fully integrated cross-
media campaigns, for others it’s simply some supporting 
collateral to enhance what’s already being done.

What’s important is that we’ve given you the best of us; 
delivering the right services and products for the right 
reasons, in the right way, for the right results. It really is 
the thought behind it that counts.

But enough about us, we’d like to know more about 
you and your needs. After all, the best way to start 
communicating effectively is by listening, so please  
get in touch.

Choose from:
n Marketing 
n Fundraising 
n Strategy 
n Planning 
n Concept
n Data management and analysis 
n Branding 
n Graphic design 
n Copywriting 
n Media planning
n Cross-media 
n  Websites
n  Video
n Social media 
n Print 
n Production 
n Mailing

Take a look through some examples of our work to see 
how we’ve helped others.



Samaritan’s Purse – Giving Catalogue
Objectives: To reverse decline in income from the Samaritan’s Purse giving catalogue. 
By reviving and re-branding both online and printed formats and delivering a promotional 
strategy. Additionally, data capture including supporter behaviour intelligence and acquisition.

Activity: Multi-annual fundraising programme, launched with a Christmas campaign, inviting 
current supporters to donate by buying a charitable gift for others. Recipients receive a 
personalised gift card with details of the work the gift has made possible.  

Work: New design and format of printed catalogue delivered to existing supporters.  
Bespoke website enabling purchase of gifts, selection & personalisation of gift cards. 

Innovations and key elements: Personalised and enriched experience for gift recipients. 
Voucher system to acquire and engage new supporters.



Intelligence
Strategy
Creative

Data
Design

Copywriting
Website Development

Cross-Media
Email 
Print

Mailing 
Fulfilment



Livability – Legacy appeal 
Objectives: To raise legacy income and pledges. To connect 
historic supporters with the new Livability brand.

Activity: Direct mail appeal. Segmented by Christian/non-Christian 
profile using variable copy.

Work: Livability’s proposition, ‘opening doors’ guided the creative 
approach. Recipients were inspired to leave a legacy and open 
doors for people with disabilities. A keyhole visual was used, in 
conjunction with key beneficiary stories. Pack design included a 
gatefolded leaflet of a door the reader opened and a fridge magnet/
sticker mechanic to remind them of their contribution. 

Outcomes: Response rate exceeded expectations, with increased 
requests for information and legacy pledges.

Intelligence
Fundraising Strategy

Creative
Data

Design
Copywriting

Print
Mailing



ecm – Fundraising appeal
Objectives: To increase income from ecm’s annual summer appeal. 

Activity: Printed direct mail to existing donors.

Background: The client had ascertained that response and return had 
stagnated; likely due to familiar creative and appeal materials. 

Work: Designed new mini-brochure detailing ecm’s work and providing 
calls-to-action to inspire response. Mailing pack included a letter with 
fresh copy.

Intelligence
Strategy
Creative

Design
Copywriting

Data
Print

Mailing



Scripture Union – Olympics fundraising appeal 
Objectives: To produce a fundraising pack linked to the 2012 London Olympics. The 
Olympics will physically bring people together in 2012 and Scripture Union’s aim is to bring 
the gospel of Jesus to these gatherings; to reach the unreached children and young people 
right across the UK.

Work: Created, designed, printed & mailed a pack with a consistent visual theme across all 
elements – strongly linked to Scripture Union’s brand and the Olympic Games. The pack was 
mailed to existing and previous supporters.

Creative
Design

Print
Mailing

Kids in the Kommunity – 
outreach to children aged 5 to11

In partnership with Urban 
Saints, YWAM and dozens of local churches, 
Scripture Union teams will be running various 
large outreach projects in locations across 
London during the Games called Kids in the 
Kommunity.

Our teams expect to meet well over a 
thousand children aged 5 to 11, sharing 
the good news of Jesus with them each day 
through our specially created On Your Marks 
holiday club programme (see right).

But that’s just the morning session. Each 
afternoon the teams will take to the streets, 
involving children in community action 

programmes such as litter picking and fun park 
events, all designed to help them share the 
gospel in word and action.

SU staff worker Sarah Smart says, 
‘We have a passion to see children 
mobilised in their faith, and involved in 
outreach to their friends. So as well as the 
evangelistic morning programme, we’ll take 
groups of kids out to let them see God at 
work – and working through them.’

Soul in the City – outreach 
to young people aged 14 to 24

Regional holiday Soul in the City runs alongside 
Kids in the Kommunity, engaging dozens of 
young people aged 14 to 24 in evangelism 
throughout the week.

Scripture Union is the name churches trust to provide highly engaging holiday club 
resources that bring God’s Word to life and really help children meet Jesus. Last year, 
well over 35,000 children took part in an SU holiday club – and they’re just the ones 
we know about!

This year, children and leaders across England and Wales will go mad for On Your Marks, our 
Games-themed holiday club material. It’s designed to help 5 to 11s discover what it means to 
follow Jesus and to show that he wants them on his team. 

The On Your Marks DVD adds a whole new dimension to the material, with 
powerful personal testimonies from Christian athletes, some of whom will be 
competing in the Games this summer.

Countless churches and SU associates across England and Wales will be using 
this fantastic resource this summer in holiday clubs and on urban and beach 
missions, knowing that children are fascinated by the Games and want to get 
in on the action.

‘On Your Marks was amazing! The material was really simple to piece together and 
massively engaging. I’ve used SU resources many times before but the team that put 
this together really outdid themselves – fantastic job!’

Joel Botham, Stanmore Baptist Church

‘On Your Marks was amazing! The material was really simple to piece together and 

Sharing Jesus with children and young people – and helping 
them reach their friends 

Above: Children and helpers alike love the atmosphere of a holiday club programme, Summer 2011

Reaching schoolchildren 
across England and Wales

Reaching the unreached… 
In London and the South East…

In the run up to the summer, SU Associate 
Trusts and church groups across England and 
Wales will be running one-day educational 
events in local schools as a powerful way to 
bring Christian values to life in a way that 
teachers appreciate and pupils love.

The Games: the excitement of a Lifepath event 
mixed with the atmosphere of London 2012

SU Associate Trusts including Bridgebuilder 
in Milton Keynes and PSALMS in Stroud are 
planning to deliver The Games widely in their 
local areas, reaching thousands of school 
children with the message and love of Jesus.

involving children in community action 

Reaching communities 
across England and Wales
Thousands of holiday clubs and missions using SU’s On Your Marks 
resources - reaching over 35,000 children last year alone

Buy online at www.scriptureunion.org.uk/onyourmarks RRP: £12.99

resources - reaching over 35,000 children last year alone

Craft activities bring God’s Word to life

Hexham holiday mission 2011 – town-wide outreach to nearly 400 children!
Left and above: Simon Barker and pupils at a successful 

pilot session of The Games in a school, Summer 2011

‘The Games mixes fun activities 
with curriculum-based sessions that 
incorporate PE, RE, PHSE, art, geography 
and more,’ says creator Simon Barker. 
‘Because it’s so easy to run and is such 
a timely idea, The Games has great 
potential for helping churches build 
a meaningful relationship with local 
schoolchildren and teachers.’

The Games was a fantastic day enjoyed 
by students and staff as well as those on 
team! It was a great way of enhancing 
our input into the school and developing 
our work locally. The value of the 
programme was appreciated by all 
those involved and there was a real buzz 
throughout the school day. Steve Whyatt - 
GenR8 Associate Trust, Team Director

Can you give today to help reach previously unreached children 
and young people with the gospel this summer?

Yes, I’d like to give!
You can make a donation in any of the following ways:

  Give online, at www.scriptureunion.org.uk/summermission2012
   Simply use the Response Form attached to the letter in this pack 
  Call our Supporter Services team on 01908 856052
  Or you can now scan this QR code which will take you straight to our Donate page

Thank you for your support in prayer, time and money – we do appreciate it.

them reach their friends 

Above: Children and helpers alike love the atmosphere of a holiday club programme, Summer 2011

Reaching the unreached… in London…    In communities… In schools…

‘The week is an opportunity to encounter God and 
give others an opportunity to encounter him too,’ 
says South East team leader Richard Shaw. 

‘It was pretty amazing chatting to the group of lads in 
Romford, the conversation got on to faith and what they 
believed in, I was able to tell them about my faith in Jesus, 
and then we prayed for them!’ 
16 year-old lad from Soul in the City holiday 2011
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Be a part of it!

Help reach more previously unreached children, young people and 

their families with the gospel during the London 2012 Games

SU’s outreach in England 

and Wales this summer

The next few months offer a once in a lifetime opportunity to reach 

unreached children, young people and their families in England and Wales. 

Sport brings people together in a way few things do, and wherever people 

are gathered, the gospel of Jesus needs to be there too.

But we need your help to support our dedicated team of staff workers on the 

front line – training, empowering and co-ordinating mission activities which 

we expect will reach over 50,000 children and young people during the 2012 

Games. Our teams estimate their costs will be around £50,000, or in other 

words, as little as £1 to reach each child with the good news of Jesus this 

summer. Could you help make it possible?

Thank you for your support in prayer, time and money – we do appreciate it.

Scripture Union England & Wales

207-209 Queensway. Bletchley, Milton Keynes, MK2 2EB

01908 856000 | info@scriptureunion.org.uk | Registered charity number: 213422  

www.scriptureunion.org.uk/summermission2012

Scripture Union and 

the 2012 Games

Will you help to pass on God’s 

good news this summer?

Scripture Union is a partner in More 

Than Gold, an umbrella organisation 

helping churches to make the most 

of the 2012 Games. We’ve been 

involved in training leaders all year in 

how to make the most of the Games in their 

children’s and youth ministry.

 ‘We have just had our holiday club this week, where we used your On Your Marks 

material and I just thought I would email you to say how amazing it was. We’ve 

had great results all round with one child now being obsessed with the Bible 

(the mother says he’s not put it down since we gave it to him). So all round a 

massive well done to the SU team that worked on this. Thank you for all you do.’ 

Children’s Worker, running a holiday club, Easter 2012

Can you help fund these outreach ministries?

01908 856000 | info@scriptureunion.org.uk | Registered charity number: 213422  

Scripture Union and 

the 2012 Games

Will you help to pass on God’s 

‘…Go and make disciples 

of all nations…’ 

Matthew 28:19

www.scriptureunion.org.uk/

summermission2012

In communities across England and Wales…

  We hope that over 35,000 children will go on an 

SU holiday club and use On Your Marks resources 

this year, across England and Wales.

  We pray for the thousands of holiday clubs and 

missions using SU’s On Your Marks resources this year. 

Pioneering schools outreach

In schools across England and Wales…

  New for this year - The Games: the excitement of a Lifepath 

event mixed with the atmosphere of London 2012. 

‘We ran a pilot for The Games last year and the 

response we had from the kids was awesome. It’s 

a great way to introduce school children to Jesus.’

Matt Lewis, Schools Development Worker, South Wales

Reaching the unreached… in London… In communities… In schools…

  Various large outreach projects across London called 

Kids in the Kommunity aiming to reach over a thousand 

children with God’s Word and love.

  Soul in the City regional holiday - outreach to 

young people aged 14 to 24 in word and in action. 

’I learnt so much about myself on my SU holiday 

and since that week I feel like I’m a lot closer to God 

and to be honest it’s a great feeling!’ 

Young person’s feedback from an SU summer holiday 2011

Here are some key examples of the inspiring outreach work SU is 

doing in schools, churches and communities in London, the South 

East and all across England and Wales.

‘We have just had our holiday club this week, where we used your Holiday clubs and missions 

across the regions

Kids in the Kommunity aiming to reach over a thousand 

Reaching children in communities 
with God’s Word

Yes, I’d like to give!

You can make a donation in any of the following ways:

  Give online, at www.scriptureunion.org.uk/summermission2012

   Simply use the Response Form attached to the letter in this pack 

  Call our Supporter Services team on 01908 856052

  Or you can now scan this QR code which will take you straight to our Donate page
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Fundraising Strategy
Sector Intelligence

Creative
Design

Copywriting
Print

Mailing

Wycliffe Bible Translators – Fundraising
Background: Wycliffe has been working with Yeomans for several years 
on their marketing and fundraising programmes.

Objectives: Summer Appeal 2012 – to raise money for Wycliffe’s work 
translating the Bible in Cameroon.

Activity: Direct mail appeal.

Work: A highly engaging and simple piece of fundraising material, that 
highlighted a very specific need which touched the hearts of Wycliffe’s 
existing supporters.

Outcomes: Fundraising appeal 
targets have been matched or 
beaten. 

Consultancy: Wycliffe have 
appointed Yeomans to provide 
ongoing strategic fundraising 
consultancy, including research 
planning and concept creation.

You

I want to help bri
ng God’s 

word to those w
ithout it

wycliffe.org.uk/makeadifferencenowOr give online a
t

  If you no longer wish to receive 

appeals from us, please tick this box

I would like to make a single g
ift

I enclose a cheque/voucher payable to ‘Wycliffe UK’ for  £

OR Please charge  £  to my 

Visa  Mastercard  Maestro/Switch 

Card holder name:

Card holder signature:

Date:

(your card details will not be retained)

Credit / Debit card number:

 
 

 
 

Security no (last 3 digits on reverse of card):  

*Start date:  /  Exp date: /

*Issue no:    *(information required for Switch only)

Gift Aid

 I confi rm that I am a UK taxpayer and wish Wycliffe to treat all 

donations I make from now on as Gift Aid donations. I pay income 

tax and/or capital gains tax at least equal to the tax amount Wycliffe 

reclaims on my donations.

We will not share your information with any other organisation for 

marketing purposes. For further info on how we use your data please 

go to: wycliffe.org.uk/privacy

12
V

25
SU

M

‘I always pray with joy because of your partnership in the gospel,’ wrote 

Paul to the church at Philippi.

And we thank God for your partnership, expressed through your gifts and prayers. Without you Bible 

translation and accompanying language work will be hindered, or not even started.

One of our partner organisations is CABTAL (the Cameroon Association for Bible Translation and 

Literacy) which has the vision of completing translation work in over 127 languages. One of the 

groups they are reaching out to is the Weh.

The Weh are an impoverished community of farmers in the northwest of Cameroon. The people 

grow crops to provide enough food for their families but little more. High levels of illiteracy hamper 

their attempts to improve their own situation. 

The people are mainly animistic, believing that all things house souls and spirits. Even many church-

goers do not enjoy a personal relationship with God. 

I had the privilege of visiting the Weh where I met 

three remarkable men, Derrick, Eugine and Amouh.

Derrick re-located from CABTAL’s head offi ce 

in the capital to live amongst the Weh for over a 

year to strengthen and organise the churches to 

begin Bible translation work. He generated a lot of 

interest and hope.

Amouh is a local businessman. “When I heard 

about this project I was excited. When pastors only 

read the word of God in English, people do not feel 

the impact with understanding. They cannot feel 

How can they truly understand without 

someone translating the Message of 

Life into their language?

Wycliffe UK Ltd Registered Offi ce: Horsleys Green, High Wycombe, Buckinghamshire HP14 3XL UK

T 01494 682268 F 01494 682300 E askus@wycliffe.org www.wycliffe.org.uk

A company limited by guarantee, No. 819788. Charity registered in England and Wales No. 251233

Charity registered in Scotland No. SC039140

wycliffe.org.uk/makeadifferencenow

Registered Offi ce: Horsleys Green, High Wycombe, Buckinghamshire HP14 3XL UK
Derrick
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Embrace the Middle East – Media Strategy
Background: BibleLands re-branded as Embrace ME in 2012, to reach new audiences 
and raise profile.

Objectives: To develop a media strategy that would maximise exposure and engage 
new contacts. To manage all print and mailings.

Work: Developed a holistic media plan that 1) Launched their new Christmas 
trading catalogue. 2) Promoted Embrace’s famous (and now 
free) Bethlehem Carol Sheet to generate interest 
and acquire new contacts.

Activity: Adverts and inserts into 
mainstream Christian press including 
the Church Times and Christianity. 
PR exposure. Print management 
and mailing fulfilment for all printed 
materials.

Outcomes: Carol sheet uptake vastly 
exceeded expectations. An increase 
in donations and interest, from new 
supporters. Catalogue responses 
outperformed industry benchmarks.

Intelligence
Strategy

Media Planning
Print 

Mailing



Intelligence
Fundraising Strategy

Creative
List Management

Data
Design

Copywriting
Print

Mailing

Embrace the Middle East – Donor Acquisition
Objectives: To acquire new donors.

Activity: Cold acquisition direct mail and magazine inserts.

Work: An eye-catching mail piece was developed, using beneficiary stories that 
would connect with new donors. 4 pack variants were tested across the selected 
mainstream Christian media and purchased lists. 

Outcomes: Increased exposure of the new brand. New donated income and new 
supporters. Responses exceeded industry expectations.

Damaged goods? 
‘You are damaged,’ Sahirah’s husband shouted. ‘My son is not perfect and you are to blame. I will never 
forgive you.’ The reason for these harsh words? Little Ashaz was born with cerebral palsy.

The boy’s grandparents were also furious, claiming Sahirah had brought shame on the family.  Sahirah and 
Ashaz have since been relegated to a miserable, undignified and forgotten existence in one corner of the 
house. Even worse Ashaz, now six, regularly cries because he mistakenly believes it is all his fault.

Every mother wants the best for her child and Sahirah is no different. But raising her precious child without 
the love and support of her family has been an overwhelming struggle.  
It shouldn’t be like this.

We are Embrace the Middle East. For over 150 years, we have been 
fighting poverty and injustice in the Middle East by sharing God’s 
love with those in need. As a non-denominational Christian 
charity, we do this out of a conviction that we are following  
the clear example of Jesus – whose compassion for the poor 
and vulnerable knew no bounds. 

No child should ever believe they are less of a person 
because of their disability, but Sahirah’s story is all-too-
common in the Middle East. We’re doing something 
about this. As you read this, our partners are working 
to support mothers like Sahirah as they care for their 
children. You can help us.

Our partners provide access to rehabilitation, 
accommodation, education and training in self-confidence 
and understanding rights. These are proven and effective 
ways to tackle the barriers of poverty and harmful attitudes 
about disability. But they all cost money; please send your 
donation ASAP.

Your gift will help us support and empower mothers of disabled 
children. It costs around £75 a day to support a mother and child in 
the Princess Basma Centre, but I realise this is a lot to ask. All we need 

“ He had compassion for them, because they were harassed 
and helpless” Matthew 9:36

Dear Christianity reader

16125 A4 letter Story 2 CM.indd   1 08/10/2012   14:22



Bible Society – More than a book
Objectives: To promote the More than a book (MTAB) Church 
fundraising scheme and acquire new contacts. 

Activity: Direct mail marketing campaign.

Work: An intriguing mail pack was produced, using creative from  
Bible Society’s contemporary New Testament translation, ‘Who?’  
This and BBC’s Nativity were then offered at a discount, as incentives 
for response, data capture and sign-ups to the MTAB scheme.

Outcomes: An industry-beating response was achieved, delivering 
sales and new contact data. 

Creative
Data

Design
Copywriting

Print
Mailing

Bible Society Stonehill Green, Westlea, Swindon, SN5 7DG

‘Fresh, vivid, punchy, accessible’ 

–  Dr Steve Brady, Moorlands College

‘A “must read” for us who think we already know Jesus!’ 

– Geoff Poulter, Chair, Catholic Biblical Association

‘There are no gimmicks – simply a 

gentle, compassionate retelling of 

a very familiar story.’ 

– Daily Telegraph

‘The powerful story of the Nativity 

speaks of God’s love for all of us. This 

is a great resource to experience the 

wonder of Jesus’ birth in a new way.’ 

– Dr Krish Kandiah, Evangelical Alliance

Special
Offer 

£9.99

We’re so excited about these two wonderful ways of encountering Christ 

afresh - why not order both and experience a vivid new encounter with 

the life-changing Bible message this Christmas?

And on that note, I wish you a truly blessed Advent season and a 

wonderful Christmas.

Yours sincerely

Paul Trott

Head of Marketing

As a thank you for all you do within your Church community, here are two amazing deals just for you. 

Your Exclusive Offer 

Bible Society’s intriguing version of the New Testament WHO? can be yours for just 

£4.95. The three synoptic Gospels are weaved together into an energetic single narrative, 

bringing the reader face-to-face with Jesus in a more vibrant and challenging way than 

ever before. Perfect for people new to the faith and for longer-standing believers. 

Please fi nd enclosed a free sample of excerpts from WHO? 

with our compliments. 

The normal cost of WHO? is £8.99 but we’re offering it exclusively to you for 

just £4.95. Visit Bible Society’s online shop at shop.biblesociety.org.uk/who and 

use the discount code on the back of the sampler.

Your Special Offer 

The BBC’s recent and tremendously popular four part series The Nativity is also  

available to you at half price.

Now on DVD, this series brought the real Christmas story to millions of people across 

the UK. Families met with Jesus for the fi rst time through this compelling drama which 

sparked discussions about God and the true ‘reason for the season’.

You can have a copy for just £9.99 (reduced from £19.99). There couldn’t be a 

better discussion-starter for outreach activities with young and old this Christmas. Use 

promotional code NATX50 at shop.biblesociety.org.uk to get your 50% discount. 

In addition you can also download FREE Nativity school and church resources from 

shop.biblesociety.org.uk/nativity

Exclusive 
Offer 

£4.95
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Paul’s first letter to 
the Christians in 

CORINTH

Who wrote this letter?
Julius Caesar rebuilt Corinth some fifty years before the birth of 
Christ and, by the time Paul visited (Acts eighteen), it was the 
leading commercial centre of Southern Greece. Paul founded 
the church in Corinth, staying for a year and a half. Paul then 
left Corinth and sometime between AD 51 and 54 he wrote a 
letter to the church there which has not survived.

He wrote this surviving letter in response to reports he had 
received about problems in Corinth and following a letter 
from the church itself requesting advice on certain issues.

Corinth was a typical Roman city – cosmopolitan, 
consumerist and corrupt. Its chief shrine was to Aphrodite, the 
Greek goddess of love and life, which boasted over a thousand 
temple slaves, but Corinth accommodated a bewildering 
variety of religious and philosophical viewpoints. Its particular 
mix of luxury and vice had made the city a byword for 
immorality.
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Planning
Strategy
Concept
Branding

Campaign Management
Design

Copywriting
Media
Email

Social Media
Video
Print

Mailing

People without Limits – Detling marketing 
Objectives: To promote and grow attendance for the Detling Summer Celebration.

Work: A strategically planned and delivered ongoing marketing campaign working 
across multi-channels and multimedia. Annual event rebranding.

Outcomes: Increased awareness and bookings. Increase in website visits and 
email response rate.



Stewardship – Event marketing
Objectives: To help create an engaging events campaign proposition and activity mechanics for multiple 
audience groups, to raise awareness and attract new users of Stewardship’s products and services.

Work: Created the ‘Love Giving’ proposition to inspire an emotive connection of the Stewardship brand with the 
target audiences. Designed a simple stand with interchangeable brand messages for the different audiences. 
Devised promotional mechanics to create fun and involvement whilst communicating the brand and products 
including the ‘Giving Aid’, a branded origami decision-making promotional item.



Intelligence
Creative Concept

Strategy
Promotion

Design
Production

Print



WEST – Marketing 
Background: WEST (Wales Evangelical School of Theology) is in a new season 
of vision and growth, to bring the ‘Academy into Missional Church’. This includes 
developments in programme, faculty and building intrinsic relationships with church 
planting networks. 

Objectives: To devise a fundraising and communications strategy to grow course 
uptake and income. To overturn historic perceptions of WEST and visually express 
WEST’s new vision and positioning.

Work: Audited WEST’s position and developed a fundraising and marketing plan. 
Ongoing marketing consultation and management. 

Activity: Brand refresh and new logo. Marketing and media plan.  
Design and developmental support with launch of new website.  
Design of new marketing materials. 

Market Intelligence
Strategy
Creative

Consultancy
Design

Web  
Production 

Print



ACUK – Visual identity and website
Objectives: To design a new website, incorporating 5 distinct mini-sites under one brand, 
delivering cohesive but individual identities. Navigation to be easy for the varied ACUK user 
groups. Design a new logo for Action Centres.

Work: New online visual identity. Developed CMS-based website, enabling content creation 
by multiple users. New navigation Visual identity refresh and new ACUK logo developed, 
moving away from Action Centres UK to ACUK. 

Intelligence
Strategy
Creative

Branding
Design

Website



Apostleship of the Sea – Website 

Objectives: Develop a new website with refreshed brand identity, that connects 
with new and existing supporters. Some areas to be multi-language, for use by 
beneficiaries. Functions to include donations, e-commerce, blog, multimedia and 
inclusion of social sharing. 

Work: A bespoke website was developed, with a custom, open-source CMS. 
Navigation is such that information is no more than three steps away, colourways 
used to identify different sections. Functions include: ‘one-click’ donation, interactive 
map, page translation, mobile theme and much more. Site elements can be easily 
customised by the client user. 

Intelligence
Strategy

Marketing
Fundraising

Creative
Branding

Design
Web

Email
SEO



Latin Link – LatinFile magazine re-design
Objectives: Refresh magazine style whilst retaining existing brand identity.  

Work: Re-design of existing magazine; incorporating new layout concept 
using creative sizing and pagination to achieve standout. 

Concept
Design

Print
Mailing 



Scripture Union – Corporate brochure
Objectives: To produce a corporate brand to highlight all of the facets that make up Scripture 
Union and to connect them under one identity.

Work: Created an overarching brand, “Connecting you”, to apply across all marketing material 
and communicate pieces and to bring together the many “hands” of Scripture Union. Design and 
production of corporate brochure. Since inception, this branding has dictated the style and visual 
language for all other marketing materials.

Consultancy
Creative concept

Design
Print



Design
Construction

Scripture Union – email templates content design
Objectives: To further engage with existing readership, design an HTML email template for use 
with clients own internal email broadcast software.

Work: Based on existing branding for two digital products we were required to design HTML 
email templates for use on Scripture Union’s internal broadcast software.  



Prospects – Re-brand
Objectives: To create a strong brand, with high recognition from defined target 
audiences and achieve standout in the marketplace. 

Work: Following a successful tender, a new visual identity and graphical language 
with corresponding tone of voice was created, including full brand guidelines and 
communications toolbox, to be used consistently across the whole organisation.

Consultancy 
Branding

Design
Print



Soul Survivor – Momentum programme
Objectives: To design and print the programme. Present the brand’s strong 
identity to an audience that continually demands things that are ‘new and 
fresh’. Make the considerable content clear and engaging.

Work: Designed and printed a programme that was easily carried and 
referred to, whilst at the Momentum summer event. Content was clearly 
displayed and easy to read, totally in keeping with the brand’s identity.

Intelligence
Design

Print
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Brand new  
Soul Survivor Bible!

Your youth group may be becoming a dim and distant 
memory but that doesn’t mean you won’t find some 
valuable info in the brand new Soul Survivor Youth Bible!

For you:
We’ve packed in loads of helpful details 
including topical studies on tricky books, 
articles exploring the Bible’s themes and 
topics, answers to tough questions, and an 
easy to understand background to every 
book. We’ve looked at issues like sex and 
relationships, sacrifice, alcohol and self image, 
but we’ve also tried to look at the big themes 

of the Bible 
such as where 
we see Jesus 
throughout 
the scriptures, 
sacrifice, 
worship and 
prayer, to help 
us discover 
what the 
Bible has to 
say about 
how we 
should live 
every day.

For young people you know:
All the content is accessible for young people 
too so get a copy into the hands of a young 
person who you want to encourage to get 
stuck into the Bible!

There are different streams on each topic for 
individual or group study, Bible reading plans, 
helpful facts and accessible stories. We’ve 
packed over 500 articles in from a wide range 
of writers (including Mike P, Andy C, Danielle 
Strickland and Chris Lane) and we don’t even 
have room here to tell you about it all so head 
over to the Momentum stand in the ToolShed 
to check it out for yourself!

The Soul Survivor Youth Bible is being 
released in September with a RRP of £16.99 
but we’ve got some copies on site just for you! 
They are £11.99 each or ten for £109.90 (saving 
£1 per Bible). 

Website – www.soulsurvivor.com/momentum 
There’s a special Momentum website just for you lovely twenty 
and thirty-somethings! On there you’ll find:

•  Lots of Momentum event info (details about the Momentum 
retreat weekend, speaker info about the summer etc)

•  Free resources – we post articles, videos, and MP3s of talks all 
in the hope that they will encourage you in your relationship 
with Jesus. 

You can also find out about wider Momentum and Soul 
Survivor events at www.soulsurvivor.com/uk 

Twitter
Tell us what you’re up to and find out all our latest news, views 
and general ramblings @momentumgb or #2012momentum

Facebook
Post us your summer pics (we love a good nosey!), check 
out ours, and find out all the latest Momentum news on our 
Momentum Facebook page. There’s also a SoulNet page for 
youth leaders with regular devotionals. 

Youtube 

We like making vids – some of the teaching variety –  
others that just make us laugh. Check them out on  
youtube.com/soulsurvivoruk 

Stay in touch!
We love hanging out with you 
guys in the summer and we’d 
love to stay in touch all year 
round (otherwise we’d miss you 
and that would make us sad). 
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Mountain bike skills course Low to the ground ramps and challenges for up to six people 

at a time. Bikes & helmets supplied. 

Problem solving exercises Get those brain cells whirring with assorted fun challenges  

to do on your own or in a group!

Soulympic caféWatch highlights of this summer’s Olympics on a massive 
screen while taking a sip from a long, cool drink. Sounds  
like a good plan to us. 

Soul Action Fun RunEven if you’re not much of a sports enthusiast, 
you’ll be able to make it round our Fun Run 
course and raise money for the work of Soul 
Action! It’s just two miles that you can walk, 
run, hop, skip, jump, swim*, dance or pogo around all in the name of charity.If you’d like to take part wearing a nice fancy dress costume 

we won’t turn our noses up, so dig out a great outfit, some 

comfy footwear, a running number and get yourself down to the 

starting line.
Sign up at the Soul Action stand in the ToolShed, and get your 

mates to sponsor you and cheer you on (and rub your feet/buy 

you a beer afterwards – you deserve it). 
Day 4 from 5.15pm

Mini Olympics Find some friends, form a  team and sign up to take  part in the Momentum Mini Olympic Extravaganza! You’ll be asked to compete doing all kinds of 
crazy tasks that are likely to get you soaking 
wet, covered in mud, and laughing until your 
sides hurt – all for the ultimate bragging 
rights of being Momentum 2012 Champions. 

Times: 
DAY 4: 

5.15pm for warm ups  

5.30pm start

Time: 
DAY 4: 

from 2pm 

*you might have trouble with this one



Methodist Church – Mission in Britain campaign
Objectives: Campaign video to raise awareness of the Mission in Britain fund and inspire people 
to donate in the run up to Christmas.

Activity: Animated video for use at events and on web and social media. 

Work: 5 minute animated video. Taking the initial brief from the Methodist Church, we 
storyboarded the film combining custom illustrations with voiceover and music. The illustrations 
made were also used in their national print campaign for the Mission in Britain fund.

Outcomes: Raised awareness of the MiB fund and donations.

Concept
Creative

Storyboarding
Scripting

Illustration
Animation

Audio
Video

Production



Creative
Storyboarding

Audio
Video

Production

Vodafone – Just Text Giving promotion
Objectives: To show people how to use the Just Text Giving service.

Activity: Video for use online.

Work: 2 min film with F1 driver Jenson Button filmed on green screen  
with motion graphics. The video was used online in a national campaign  
for Vodafone.



Tesco – Cyprus potatoes promotion
Objectives: To make a cooking programme, with celebrity chef 
Mark Sargent, to advertise Tesco’s Cyprus potatoes. 

Activity: Video for use online.

Work: 5 min film shot on location in Cyprus with the celebrity chef 
preparing a meal from Cyprus potatoes.

Concept
Creative

Storyboarding
Scripting

Audio
Video

Production



House of the Heroes – Child sponsorship
Objectives: To raise awareness and donor acquisition – child sponsors.

Activity: Video advert and documentary for use online, at events and on  
social media.

Work: To communicate the desperate need in Manila, with a 50 second 
advertisement and a 5 minute mini-documentary on the charity was produced. 
Filmed on location.

Concept
Creative

Storyboarding
Scripting

Audio
Video

Production



Habitat for Humanity – Cote d’Ivoire campaign
Objectives: To heighten awareness of the plight of people in Cote d’Ivoire who were just 
emerging from a civil war.

Activity: Printed direct mail to existing supporters.

Background: 40% of the world’s cocoa is produced here, so the slogan ‘help us REGROW 
hope’ was used. This combined with the leaf graphic and strong photography helped to bring 
the campaign alive.

Work: Creative was derived from the connection that UK donors could make with the people 
in Cote d’Ivoire – chocolate. The inside of the leaflet represented the wreckage of the past 
(brown graphics) compared with the hope for the future bought alive with the coloured 
graphics. Mailing pack consisted of a letter and A5, 4 page insert.

Intelligence
Strategy
Creative

Design
Data
Print

Mailing



St Clare Hospice Christmas campaign
Objectives: To create engagement and response from one-off, cool contacts.

Work: Presented creative concepts and finalised design for a direct mail campaign that 
included: Designed letter and newsletter, response mechanism and Christmas gift tags 
giveaway. Printed and delivered the mailing.

Consultancy
Creative concept

Design
Print

Mailing 

We understand this letter may reach you at a diffi cult time. We offer bereavement counselling and support 

to all patients, families and carers. Please call us on (01279) 773 700 if you need us.

St Clare Hospice is a registered charity no. 1063631. Registered offi ce: Stone Barton, Hastingwood, Essex CM17 9JX

Company Limited by Guarantee. Registered in England and Wales no. 3398955

“In February 2010, my husband Geoffrey Howarth was diagnosed 

with terminal cancer.”
The Hospice nurses were brilliant. They took away the nursing part of my relationship with Geoffrey. I no 

longer had to worry about his medication and all the tubes, I was able to go back to loving him as a wife. 

Please think of the families who will rely on the Hospice this Christmas and consider a 

donation of £5.

As a token of our thanks, I’ve enclosed a set of seasonal gift tags. I hope you can use them when sending 

a gift to someone special this Christmas. 

With best wishes from the whole team at St Clare Hospice.

Richard Cowie

Chief Executive, St Clare Hospice

P.S  Like me, you’ll receive several letters from charities at this time of year. Please spare a moment to 

consider supporting St Clare. We are a small, local charity which depends on the donations and the 

good will of local people to raise £5,000 a day to run the Hospice. Thank you.

“Like so many people, I was scared of death”

The nurses took away the fear and cared for me too. They were at our sides all the time and helped my 

husband die with dignity. I do believe everyone should be able to come here, it’s so important to keep this 

Hospice running. It’s an exceptional centre of care.” Lynn Howarth, 2010

Happy memories

We rely on our local community to help us raise £1.5 

million each year to keep St Clare Hospice open. 

Thank you for supporting us today.

 

China Trek

St Clare 10K Run

Happy memoriesHappy memories

Santa Fun Run

Midnight Walk

Basil
London Marathon
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Dear 

You can make someone’s last Christmas a very special one.
  
At this time of year many of us start looking forward to spending some Christmas cheer with friends and 

family. But for thousands of families whose loved ones are terminally ill, this Christmas will be a difficult time.

St Clare Hospice’s doors will be open 24 hours a day and our wonderful nurses and staff will continue to 

help patients live each day of their lives to the fullest possible. We will be here to provide medical and 

emotional support to patients and families during one of the most difficult and emotional times of their life. 
Can you support our work with a small donation of £5 today?

As a small charity we rely on the financial support of our community so we can provide outstanding patient 

care and one-to-one attention which we strongly believe every person deserves at the end of their lives.  

YES! I want to help St Clare’s work this Christmas

Please accept my Christmas gift of: £ 5     £10     £20     Other: £(Please make your cheques payable to St Clare Hospice) OR complete 

the details below to make a donation by credit/debit cardPlease debit my:  Visa     Mastercard     Solo     MaestroCard no:

3 digit security number:           Issue no:        (Solo only)Expiry date:             Issue date:

Signature:   Date:To make an instant donation visit stclarehospice.org.uk 
Thank you.  

“I am so thankful that Nan died peacefully  
in a place where she felt safe and cared for.  
The exceptional service is a lifesaver for those 
families to whom you provide care. Thank you 
again for everything you have done for our family.” 
Kerry Richmond, 2010

“We want to thank you so very much for the way you looked after Martin and made his last few days special.”Jenny Bourke, 2010

“Without St Clare Hospice we really don’t know how we could have coped.”

Follow Lynn’s personal words about her husband’s final days >>>  
Continued…

 
 If you are a UK taxpayer please tick the first box so we can 
claim up to 25p for every £1 you give at no extra cost to you. 

1     Yes, I am a taxpayer  and would like St Clare Hospice to reclaim the tax on 

this donation and all the donations I have made in the last 4 years under 

the gift aid scheme.*
 Date:
2   No, I am not a tax payer*To qualify for gift aid you must pay an amount of Income Tax and/or Capital Gains 

Tax at least equal to the tax that the charity reclaims on your donations (currently 25p 

for each £1 you give) in the appropriate tax year. If in the future your circumstances 

change and you are no longer a tax payer, or if you change your name or address, 

please notify us. If you are unsure whether your donations qualify for Gift Aid tax relief, 

please ask us for advice by calling (01279) 773750.

St Clare Hospice takes data protection very seriously and is registered under 

the Data Protection Act (1998). We never disclose any personal details to a 3rd 

party. Please tick here if you do not wish to receive our newsletter 

Thank you for returning your form along with your donation in the 
freepost envelope provided to: St Clare Hospice Christmas Appeal, 
Hastingwood Road, Hastingwood, Essex, CM17 9JX
Tel: (01279) 773 700

T hank you!  

Ref: 

St Clare Hospice is a registerd charity no. 1063631

/
/

/ /
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Christmas
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Christmas
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Christmas
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Christmas
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Yeomans have been brilliant for the last 5 years we have been working 
together. They originally won the pitch for design; our objective to 
develop a recognised brand. Without them we would not be in the 
position we are today and Yeomans are no longer just designers; they 
are invaluable partners in our brand journey and are in fact our brand 
guardians. Thank you. A well deserved position of agency of record 
with the most amazing can-do attitude.
Jonathan Allen 
Marketing & Communications Executive
United Church Schools Trust /  
United Learning Trust

Brand Guidelines



United Learning – Branding and marketing 
material development
Background: Yeomans have worked with United Church Schools/United Learning Trust 
for many years and are brand guardians for all of their institutions. 

Objectives: To redevelop the visual identity following the organisation’s decision to 
rename itself United Learning. To maintain strong and consistent brand identity across all 
marketing materials. 

Activity: Logo and branding elements re-design and guidelines produced. 

Outcomes: A brand book was developed, to be used by each institution. New branding 
applied to all marketing materials (offline and online) including website, prospectuses, 
newsletters signage etc. for more than 20 schools.

Consultancy
Creative Concepts

Branding
Brand Guidelines

Design
Print
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There are four elements to our logo:n  Our symbol
n  United Learning
n  The best in everyone
n  Registered mark and trademark

3. Primary logo
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The logo is to be reproduced without modification or addition. Graphic filters, such as drop shadows, bevels, 3-D effects, embosses or glows should not be applied to the United Learning logo. The United Learning logo cannot be integrated into other marks and must be represented independently. Any manipulation or alteration to the United Learning logo is strictly prohibited. The symbol should never be used without the text part of the logo.
The logo will always be supplied complete and should be used in this form.

3a. Minimum size
A minimum size rule is applied to ensure the logo is kept at a legible size. Minimum size 10mm height

3b. Primary exclusion zone
Try to keep the area shown here clear of type and image.

Prospectus 2011-2012
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t 01892 839280
e sales@yeomansmarketing.co.uk 
yeomansmarketing.co.uk

12 Branbridges Industrial Estate
East Peckham
Kent TN12 5HF

How can we help you to help others? 
Let’s chat.
You’ve read enough about us. We’d love to know more about you and listen to 
your needs. Please get in touch.

Read our blog:  
yeomansmarketing.co.uk/blog

Sign up for our newsletter:  
yeomansmarketing.co.uk/newsletter

@Yeodelling

www.linkedin.com/company/yeomans

yeomansmarketing


